National Geographic Traveller (UK), is looking for a dynamic and results-oriented Campaigns
Manager to join its Kentish Town-based team.

About National Geographic Traveller (UK)

National Geographic Traveller (UK) is part of one of the most iconic brands in the world, known
for its award-winning journalism, expeditions, science and education. The brand aims to inspire
those who are passionate about experiencing the world, championing sustainable travel and
celebrating journeys from a local or cultural perspective. National Geographic TravellerilS
award-winning magazines, digital products and events offer an opportunity to reach an engaged
audience of travel enthusiasts.

About the role
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driving force for National Geographic Traveller (UK) through sourcing, developing and selling
branded content campaigns to both public and private sector clients across a range of
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Geographic Traveller (UK) product portfolio and secure and close new campaigns. You will
leverage your understanding of the geopolitical world and storytelling to connect with clients
and build campaigns that deliver exceptional results.

Key responsibilities

Develop and execute National Geographic Traveller (UK)'s branded content campaign
sales.

Work with other campaign managers to ensure the campaign team consistently hits or
exceeds its sales targets.

Cultivate new business relationships with senior decision-makers at advertising






